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Dialogue 1  Logo and Background Colors
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A: 'I'he contrast between red und green makes the logo stand out,
but the halation makes it kind of difficult to look at.

B: What about reducing the saturation 1o balance the colors

A: Another option might be to adjust the gradation.

B: But we should consider the ratio of the logo and The
backpround.

A: Over here. the gray apninst the white backpround proiccts a




Activities
& Unit T22 LIEAA%E Activities TEALEAFELEL &£,

EhEz TE&lic Lz
ASAMPRTAZT—7%
FR T, HINAILEEE
BlLDIFE&D !

Activity Guide
#3k0D Activity Guide |Z Activities TS AIEEEDBVEEHSE Unit D7 —I TE
IKURMEENTVETOT, BERBLEL LS.

Unit 7—<IC
EEEGRTHSELIF TR
—HIFESEEOBLNEED
BiiEhTWVET.

EBDFR e

44444

Column

LT AETAICATALELT, BEZPTVEEY. BAETRRILEETHE
ECRFOBEICL>TEVDIISNTLREEFBHMLE L. BATHELL
FBNTF 4 RA Y a DB TEDRLSICHEVETOT, FEOGHEICTHATE
CERNE (RS,

s B g o &HRE,




Table of Contents

R o i e st ot NI
DIHET  COBOT ...ooconmmenmmnassnnmsessis5E50 0455
O UMM FEEE E B oottt
Column: & RIV R — T IEFIBIETE 7 oo s
ColUMPEA = EBTEUNT ... e S S
Column: Character COlOFERIZRERT ... s i i sttt
s 19

Unit2 Form ..

Column: v ¥ (3%2F) wﬁiﬁ%ﬁzﬁ-ﬁz%
Daies Matefial . e
A

Unit4 Operation ...

O U DN B N B T A et oo s
Onies COMPOSIHION........co e smss———
Column: EOLBSWVWFDHICHD 7 ...

Unit6 Sense ..
Unit7 Scale ..

COlUMN A D E & 7 B TR E T e s
.79
.. 87

Unit8 Situation ..
Unit9 Light and Shadow

O B ORD DB TED B ..o eoesssoss 0SS5 RSA SE
Column: . Tiﬁ'é’&']‘x?’&*’
Unit 11 ApPlIcation ...

Unit 10 Function ..

BT IVIRIES......o.cormmoneossommasmmmossmstsssssn oS S
Activity Guide ..o

17
17
18
18

30
31

50
51

400
. 61
.. 69

78

96

104
105

115

il S



Unit 1

Color

]

CORTU, @DV THET B b0 KB FHLET,




Unit 1
Color

Keywords

Dg-1  contrast(n) &t

Dg-1  saturation (n) #/J¢f

Dg-1  lightness (n) HH/E

Dg-2  unity (n) #i—k

Dg-2  draw attention (v) [[E#7 <
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Useful Phrases

stand out |]\ifzH %
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don’t you think? ~7ZL by
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Iwonder... ~70/)?
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Speaking Point

Making Suggestions (IRE 9 5%R)

1) You should ...
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Color

Dialogue 1 Logo and Background Colors

A: The contrast between red and green makes the logo stand out,
but the halation makes it kind of difficult to look at.

B: What about reducing the saturation to balance the colors?

A: Another option might be to adjust the gradation.

B: But we should consider the ratio of the logo and the
background.

A: Over here, the gray against the white background projects a
calm feeling, but the logo doesn't really stand out.

B: By reducing the lightness. it will increase the contrast between
the two colors, don't you think?

Q1: What are A and B suggesting?

Q2: What kind of suggestions would you give to improve the logo?
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Dialogue 2 cColor Unity

A: Color unity is an important factor in sign planning, but I think
yellow should be used for warnings to draw attention to them.

B: How about using the corporate color navy blue in the back-
ground’

A: Sounds good. That way we can keep the overall color unity,
while improving the visibility.

w

What kind of typeface should we use?
A: Let's use one that is easy to read at a distance.

Q1: Why are they using yellow and navy blue?
Q2: What other colors would you use and why?
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Dialogue 3 color Composition of a Garden Area

——

A: The overall image is dominated by the gray of the concrete.
That could be because neutral colors bring together the overall
color scheme,

B: Adding a little shade might make it better, don’t you think?

: Now that you mention it, the area with earth-green colors is

small, but it tightens up the entire image.

B: By using the campus colors for the sign, we will also be able to
accentuate the image.

=

Q: What are they suggesting to make the color composition look
better?
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Dialogue 4 Body Color

A: Depending on how the color is applied, the look of this car will
be completely different.

B: Yes. I used the new shiny materials for the promotional colors
to make it look vibrant. In contrast, I chose colors that dont
glare for the basic color line-up to make the car blend in better
in the city.

A: Both colors have a certain character, and the material coloring
matches well, doesn't it?

Q1: What do you think about using shiny materials for the
promotional colors? How does it differ from using basic colors?

QQ2: What color and materials would you use for this car?
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Dialogue 5 Workshop Color Scheme

At The deep color of the wood makes it look a little heavy, but
the gray part brings it all together to give it an overall cool
impression, doesn't it?

B: The exposed part of the air conditioning duct matches the color
of the ceiling, right?

A: Because the entire color scheme of the interior projects a calm
feeling. it creates a very motivating space. | wonder if it was
planned this way?

Q: What do you think of the color scheme projecting from the

room in the picture?
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AT LN LA B EY (saturation) & SE (brilliance) .
saturation (X (1) “HHED S BO—-DOTHLEE, DX, —FlEEH
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£, JEISRY T« TR ENESHET,

This red should be changed to a higher color saturation.

Trees are brilliant green every spring.

It is a brilliant idea!
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% symbol %% (3, logo % logomark 7 & L KBIL 97, mEEICIE,
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communication color, brochure color, main color for advertising,
hero color, character color
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